


DUNCAN

Launched in the spring of 2019 in New Yorls City, DUNCAN is a women's ready fo wear brand thaf reimagines
fraditional railoring while infusing unexpected adornments and details. Designed fo be fimeless, DUNCAN builds
armor for women with edge who have gone corporate but also for those who prefer their tailoring with a hint of

after darlk glamour.

Complex and fearless women are the inspirafion . Her idiosyncrasies and experiences are the obsession that
inspire a juxtaposifion in brand codes and designs:

Feminine & Masculine
Minimalism & Maximalism
Respect for Tradition & Love for Modernity



DUNCAN

Michelle Duncan is an American creative director and founder of her
eponymous line DUNCAN.

She launched the brand while concurrently serving as the Global

Collaborations & Creative Brand Strategy Lead af The Estee Lauder
Companies.

As an executive in the prestige beauty industry, Michelle witnessed the
modern woman at work, at home and af play: the boss, mother, wife,
partner, friend, and confidante.

Michelle designs for them.

DUNCAN represents Michelle’s infafuafion with the fimeless, the
provocative, the darls and the powerful.
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DUNCAN

Designed for the Multifaceted, Dynamic & Complex Woman.

She who exudes confidence and charisma — and fearlessly drives impact with poise, infellect,
and creativity. She who unapologetically pushes boundaries of self-expression and
success. She who seeks darlk glamour and a hint of mystery.
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DUNCAN

DUNCAN is designed in New York City with the most luxurious
fabrics imporfed from Iraly and Japan. The brand specializes in
various weights of woven wool and precision cotton.

Each collection is inspired from elements of the past. Designed
with a nod to fraditional men’s railoring on Savile Row,
garments are craftfed with the same requirements and details
from 20™ & 19™ century men'’s overcoats, morning jackets,
royal uniforms and trousers. We infuse those core principles into
the fits of modern DUNCAN dresses, jackets, frousers, tops and
skirts.

Sharp failoring is af the core of the DUNCAN ethos fo enhance
feminine features.

DUNCAN bends the ftraditional narrative by adorning many

pieces with added defails of crystals, beads, metal grommets
and eyelefs.
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Wondering How To Work
As A Beauty Executive
And Have A Fashionable
Side Hustle? Just Ask J

Michelle Duncan Like many, Michelle found herself with ample downtime when lockdown was

imposed in New York, where she is based. But instead of embracing trending

hobbies such as baking banana bread, perfecting sourdough and perambulating
v around parks, she spent the quieter months working remotely on her

spring/summer 2021 collection. Naturally, the whole experience inspired her

creative process. “It was an extraordinarily personal journey that I took. What I

find most interesting is that I feel like every other person on this planet also felt

this experience too,” she tells British Vogue.

Designers have faced numerous difficulties as a result of the pandemic — be it
Multitasking is Michelle Duncan’s forté. Working as the Global Partnerships, production, manufacturing, sourcing, social-distancing, or simply the fact that a
Collaborations and Creative Brand Strategy Lead at Estée Lauder is her nine-to- team cannot unite and work together. Despite the complexities of this season,
five, and running her own fashion label, Duncan, is a side hustle. As she puts it: Michelle believes spring/summer 2021 is her “most special”.

“Some people go home and watch Netflix, but I go home and work on my brand.”

Launching your own label hardly compares to chilling out on the sofa with a
binge-worthy series in the background and dinner on the go, but for Michelle,
being busy is what makes her tick. “People who train for triathlons don’t press
pause on their day jobs,” she laughs. Weekends and evenings (work commences
in the early hours) are reserved for time with her husband. “Everyone needs to

switch off,” she says.

DUNCAN
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The devil wears Duncan: Office-
approved styles to relive your
goth days

This collection is also deeply personal to Duncan, who founded the luxury
womenswear brand in 2019. Its theme is informed by Duncan’s own experience with
the intense monotony of quarantine. Rather than succumbing to the drain of endless
repetition, she found a spark of creative inspiration in the darkest of those days. That
pivotal shift motivated Duncan to build her Spring/Summer 2021 collection, centered
around the mantra “Rigid. Repetition. Release.”

Duncan possesses an uncanny talent for reimagining the minutiae of everyday

wardrobe essentials. The result is a collection of sublime contradictions—refined

L

Biz Sherbert September 15, 2020

watercooler frocks worn with opera-length mesh gloves and Dr. Martens, crisp pleated
skirts that end with the perfect amount of spider-webby fray, and a two-piece tartan

ensemble that features an ultra-flared kilt. A favorite is a pair of toeless sheer socks,
worn with walkable block heels.

Full of sublime contradictions, Michelle
Duncan's latest collection is the post-
quarantine power uniform

We all miss the 9os, maybe a little bit more now than ever, and Michelle Duncan makes
it possible to relive our goth days—and not just on the weekend or nights out.
DUNCAN's Spring/Summer 2021 collection is just as well-suited for a typical Tuesday
in the office as it is for a party under a silvery full moon.

As is characteristic of the New York based brand, DUNCAN's latest collection offers
simple and well-tailored silhouettes juxtaposed with unexpected moody details. Think

a pair of smart black trousers finished with a double row of dancing silver eyelets. Metal
hardware is essential to DUNCAN'’s “goth girl gone corporate” look—fixed to the pleats
of mid-length skirts and strewn across the shoulders of a sleek jacket.

DUNCAN




WWD, 2020

WWD
Duncan RTW Spring 2021

Michelle Duncan's spring collection successfully juxtaposed the ideas of
conservative, uniform dress with a darker, edgier spirit.

By Emily Mercer on September 14,2020

Michelle Duncan, the New York designer and founder of

emerging women's ready-to-wear label, Duncan, debuted her

Collection

spring collection via a short film titled “Rigid. Repetition
Release.” Set to the music of Ladytron, Duncan once again successfully presented a
tightly edited selection of garments that juxtapose the ideas of conservative, uniform

dress with a darker, edgier spirit — or “goth girl gone corporate.”

Incorporating the ideas of repetition, the designer doubled down on former
silhouettes and reinterpreted them into a “pared back version of dressing up,” in
cotton twills, poplin and light wool. In a palette of mostly stark black and white,
pleating, strong tailoring and the signature Duncan plaid — inspired by the
designer’s Scottish heritage — were all key to the collection. The season’s best looks
included classic, structured silhouettes with grittier details, like a crisp men’s tuxedo
shirt with metal grommets back decoration, a modest black pleated skirt with metal

hardware details or prim, mid-length dresses with pleated collars and cuffs.

DUNCAN

WWD s =

FASHION. BEAUTY. BUSINESS.
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WWD NEW YORK SPECIAL EDITION

Duncan

Michelle Duncan, the New York designer
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“What we really wart to talk about this
seasan is redefining beauty standards, for
self-canfidence, how we perceive ourselves
and also how we build a more diverse
community," Siying Qu said.

‘The video she and Huaran Li debuted,
fitered through a Nineties minimalistic
dass, baused on indusivity through diverse
casting with Marsha Elle and Yesmark
Chery, who Qu noted as muses who “helped
us embrace our own uniqueness,” as wel
a5 a softened, less tough approach for the
brand known for streetwear and utility.
“After this heavy year of the pandemic, in
spring we would love to have this healing
feeling, more calmness, refreshness,” she
added. Soft harnesses and harness vesss
topped offgender-ambiguous hoodies and
butson downs, while newly introduced
drapes and a soft palette of llac and seafoam
@een indicated a mare lighthearted attitude.

‘They played with genderess styling by
dressing different mods in the same looks,
highlighting how edgy vegan leather pants
with zpofl legs, relaxed suiting or different
trencheaats had boad appeal. As anather

way to redefine standards of beauty, the ]

designers abstracted Aphrodite’s typically

singular image into a sketch like embroidery 4\‘!)\
an a button down and bomber jacket, 2

ar onto a playful silk organza slipdress
that brought together all the colars of the
colection. — Andrew Shang

Tadashi Shoji

“There are flawers in the snowmel; there is
sunshine after the starm,” designer Tadashi
Shoji's spring 2020 shaw notes read, ahead
af his digital collection debut. Emulating
the “rebirth of spring,” the designer
presented a positive, vibrant collection of 13
his quintessential eveningwear.
Spring blooms were abundant and came b1
embroidered, printed and in bumout
velvet. The designer also played up
textures through lace insets and dramatic
tlair with voluminous sleeves, Far instance,
astandout black floral jacquard vneck

mididress with rose-draped deeves or 2

a petal pink burnout velvet frack with b

tropical, leaty motif and poused shoubders. B

Overall, the callection flaunted the lushness

of spring with a playful spirit. — EM. Privte Policy

DUNCAN
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New York Fashion Week’s Best Looks

Tracking all the standouts from this season'’s top collections.

NYC is the city of dreams, and the first one out of the gate for Fashion Month. See what
the city's designers have to offer for Spring 2021 with the five best looks from each
standout collection.

Duncan

Michelle Duncan is an Estée Lauder exec
who balances her day job with her side
hustle designing Duncan, a buzzy line for
“the goth girl gone corporate” carried
exclusively on Matchesfashion. For Spring
2021 it seems Duncan is banking on a
return to office, with a collection that
focuses on her brand’s core silhouettes,
figure-flottering and precisely tailored
dresses and separates with unexpected
details like grommets and beadwork to
liven up the boardroom. And for those of us
still working from home, one of her origami-
pleated dresses with o sunburst
embellishment at the V-neckline would also
look pretty greot from the waist up on
Zoom. —Alison S. Cohn

DUNCAN
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How New Designers At New York
Fashion Week Are Navigating
Their Debut In 2020

By Gina Marinelli | Sep. 11, 2020

Like an invitation to a questionably distanced end-of-summer barbecue, the beginning
of New York Fashion Week, following months of upheaval and uncertainty across the
city, can feel a little unsettling. This season, editors and buyers will be scrutinizing the
Spring/Summer 2021 collections through a screen as flashy celeb-filled front rows are
nonexistent. However, a dose of something beautiful, imaginative, and exciting is far

from unwelcome right now. And for the new designers at New York Fashion Week, it’s

still important to participate for this exact reason.

While New York’s shows have historically included under-the-radar, fresh-out-of-
design-school talents, it's also known for big star power like Marc Jacobs, Michael
Kors, and Ralph Lauren. Last month, when CFDA released its official Fashion Week
calendar, these names were absent but a slew of new ones could be found. Among
them, a sustainable denim label based in Harlem, a colorful collection out of Brooklyn
inspired by the designer’s Jamaican roots, and a fresh, contemporary line of

beautifully draped silhouettes from an industry vet.

“We are excited to see 15 new American brands on the schedule — many for the first
time — who might not have had the opportunity to share their collections to a global
audience without access to RUNWAY360," says Steven Kolb, Chief Executive Officer of
the CFDA, in a press release, referencing the digital platform where NYFW will take

place.

DUNCAN

For some designers, seeing their name on the calendar is a dream realized. So, despite
the extra procedures and precautions to produce a lookbook or stream a runway
show, these emerging labels are showing up in 2020, even if the audience is staying
home. And that's not the only reason they're worth paying attention to. Ahead, meet
some of the most exciting additions to NYFW this year, and hopefully, for many

seasons to come.

NYFW's New Designers: Duncan
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MATCHES FASHION NYFW WWD

1M followers 750k followers 1.2M followers
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&P Liked by thumps1979 and 1,063 others

matchesfashion As a digital way of presenting the
$S521 shows starts with #NYFW, we've been asking
our community of designers what they are...

2,086 views - Liked by michelleduncan

nyfw Get a look at @duncan.newyork's Spring 2021 with a darker
collection in a short film, releasing now on
NYFW.com edgier »]»n"J
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DUNCAN

L'OFFICIEL PARIS

317k followers

(

L'OFFICIEL ITALIA

211k followers

0 lofficielitalia_8h _

BEAUTY PAPERS

137k followers

TO DUNCAN




SOCIAL MEDIA CELEBRITIES

COURTNEY LOVE LEA MICHELE CARINE ROITFELD IRINA SHAYK
11M followers 6.5 M followers 1.8 M followers 14.6 M followers

nean and 45,043 others

DUNCAN
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Ok, Fashion. What Happens Now In The
Coronavirus Pandemic?

Qur world i in free fall. How is the industry navigating these troubled waters?
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Investing in Tomorrow

The economic and manufacturing realities of COVID-19 start now. But
what about its aesthetic and visual impact in the years to come? “It's
going to be a creative mindf*ck," says Michelle Duncan, the Estée
Lauder executive turned fashion designer whose first collection of goth-
tinged classics sold out of Matches Fashion in less than a week—and
whose first-ever prefall collection was just scrapped due to the
pandemic. “If you look back at the Surrealists, the Cubists, the pop artists
even—those peopie had seen war, The creativity was an output of the
chaos in the world. I'm not saying this is the same experience; we're
thankfully not in the World War 1 trenches. But you can't deny this period
is its own strange trauma, even if you're lucky enough to be healthy. How
will we manifest our creativity? What kind of exceptions will be made to
every creative rule? We're all feeling strong emotions and we're probably
not ready to create things just yet. But | believe we will be, and it will be
our responsibility to create the most amazing things possible. This is who
| am,; this is who we are. | see no other way."
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How Independent Brands Are Protecting
Themselves Amid the Coronavirus
Pandemic

There's one common threadt community,
There's one common thread: community.

By Ancraw Shang and Enly Mercer on March 27, 2020 nu n

DUNCAN

We remain extremely optimistic and vigilant on the future. In this time, the Duncan
brand ethos is more relevant than ever before and we will continue to create armor
for the multifaceted female. I pride myself on being a businesswoman and a
designer/creative director; we are prudently redirecting investment rather than
slowing investment. We also see this as an opportunity to fearlessly adapt and
accelerate into the turn. Most importantly, we look forward to continuing to serve
Duncan females around the world.

Michelle Duncan, founder, Duncan

A Jook Brom Duncon,



SOCIAL MEDIA TASTEMAKERS

MARGARET ZHANG NOOR TAGOURI LOUISE ROE CHARLOTTE GROENEVELD
1.1 M followers 556K followers 674K followers 528K followers
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@duncan .newyork
The Last Supper!!
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Savile Row tailorin ! >
nightclub: why dowasdwn's coole‘girls

all love DUNCAN
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Julio Cumming tokes designer Michelle
Duncan to her favorite East Villoge record
store, where the pair discuss Karen O,
Pebopers W 9000 Ladytron, end why a timeless suit is os rock
n' roll as it gets.
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Support The Guardian RIS IS N T

. The,.”
Guardian

News Oninion Snart Lifestvie

Who: Duncan

B Ones to watch: the 12
NYFW designers you
need to know -in
pictures

DUNCAN
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ANH PHOENIX

1.1 M followers

DUNCAN

MORGAN POLANSKI

117K followers

W

SUSAN BENDER
14.3K followers
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JENNA GRIBBON
67.8K followers

Qv

3D Liked by torreslovesyou and 3,244 others

jennagribbon Sending love and cheer from our couch

to yours!
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FASHION BEAUTY CULTURE LIVING RUNWAY SHOPPING VIDEO

Duncan Celebrated Its Goth-y New
Collection With a Candlelit Dinner at the
Waverly Inn

&

ANICLLE NALN

“Be careful, it’s a full moon tonight!” joked Ellen von Unwerth, the Germanborn fashion

photographer and retired model. She was playing cohast with Michelle Duncan, the New
who lunched her ¢ponymous

York-based dessgner (and, by dav, an Estée Lauder exec

I ..'a!l«!".. ceedrate e

| | | |
abel pust Jast vear, On Sunday evening, there were two stems on the

brand's hrst birthday and toast its enchanting fall 2020 collection, titled The Witching

” I \ LIS was \i"l'.. 50 1 the most htting of w ays '.“1’11 il Hl:. moon \IIIlI',.I a 7iiu

¢ of friends and fans,
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wete to th
guests to the

In the mudst of New York Fashion Week, Duncan and Von Unwerth called gue
7§ yearold bordello turned catery, where the istreeched patio would seeve as the

backdrop for the dinner. It's located a stone’s throw from the shows taking place i

1‘.'1’.‘.\ « UK “l'.llu.'J?‘ [‘h\; tor a much less tormulasc version of l. n “\“su. AN
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arket

Kuryshchuk suggests teaming up with a partner who will be just as committed to the
company; Michelle Duncan, founder of one-year-old ready-to-wear label Duncan,

recommends designers seek out mentors in the industry.

Ultimately, there's comfort in the fact that a degree of naivety can work in a designer’s
favour. “When vou know too much, vou become scared of the potential downfall,” Do said.

“If vou don’t know enough, vou just go out and do it.”
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1. Duncan

EveningStandard.
News Coronavins FeodfoeLondon Comment Football pecle. GOlondon Liestyle

Fastoon

The cool new fashion brands to know

Brand new

PANEN CACKY 1 2% e

Dress, £687, matchestashion.com

DUNCAN

This punky New York label combines Manhattan sass with a rock 'n’
roll attitude and a dash of Scottish flare. It is the brain child of Estée
Lauder boss Michelle Duncan —who heads up the beauty giant’s
global parmerships strand alongside designing her fledgling fashion
label — and combines everything from figure-hugging silhouettes to
tartan trousers, with epic results. A self-confessed Caledoniaphile —
inspired by her father’s heritage — Duncan works with British
fabrics that sit beautfully among next season’s muted palette. The
label, brought to the UK by matchesfashion.com, will appeal to those
who like a feminine silhouette with a rebellious edge
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JULIA CUMMING
58.7 K followers

DUNCAN

RICHIE SHAZAM
47.9 K followers
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IU's Officially Spooky Season. Here's How To Dress
For It Like An Adult.
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DUNCAN

Perhaps we could say that, in 2019, goth likes to play with lightness in the dark.
That’s certainly the case for up-and-coming designer Michelle Duncan, who juggles
designing her goth-imbued line, Duncan, with her full-time job at Estée Lauder.
Duncan says the best-selling item from her debut collection was the Exploding
Heart dress, a pointed-collar piece with a blaze of “bleeding” red beads and sequins
spreading across the wearer’s heart and right sleeve—for the Siouxsie and the
Banshees fan hiding in the C-suite. Her definition of goth includes touches of
whimsy. “If you don’t have a sense of humor,” she says, “if we all take ourselves so
seriously, then what’s the point?”
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Can a Grown Woman Wear
Goth Fashion?

By Nancy MacDonell

0¥9 2:09 pm ET

WHEN MICHELLE DUNCAN showed her first collection at New York fashion week in
February, she didn't anticipate being in the vanguard of one of the season’s dark-horse
trends. A beauty-industry executive by day, she drew on her own personal style for the line,
creating an aesthetic she christened “goth girl gone corporate.” The collection featured
fitted, heavy wool dresses in sober colors, a half-pleated tartan skirt and a sooty, high-
collared coat with an ankle-skimming hemline trimmed in peacock feathers that would
befit an Edward Gorey heroine. Like Ms. Duncan herself on most days, the model featured
on the brand’s site was made up with black-rimmed eyes and red lipstick.

This season, the same sophisticated, dark romanticism Ms. Duncan referenced held sway in
Milan and Paris, where goth signifiers like Victorian-style tailoring, black lace, rose prints,
plaids, studs, chunky lace-up boots and black leather galore infused collections by Prada,
Valentino, Alexander McQueen and Bottega Veneta. Some brands—say, the Vampire's Wife
and Simone Rocha—regularly weave these signifiers into their collections. But when the

big houses march in lockstep, something is afoot.

DUNCAN
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Check her out: Lea Michele looked glam in a green plaid coat and bright red dross as she left
ABC's studios in New York City after her performance on Live With Kelly & Ryan on Thursday

DUNCAN
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Meet Michelle Duncan, A
Beauty Exec By Day And
Fashion Designer By Night

@ N

If you want to see an exemplary example of a multitasker, look
no further than Michelle Duncan. She's the founder of the
fashion line DUNCAN, a womenswear collection that's
contributing its own vocabulary on how the modern woman

should dress

While her brand is young—it's only in its second season—it
already has a legion of influential supporters including creative
and art world cool girls Jen Brill and Sarah Hoover, fashion
world staples Leigh Lezark, Vanessa Traina, and Michael
Avedon, VOGUE editors like Sally Singer as well as significant

fashion influencers like Diet Prada

The most enviable thing about her sccomplishment is that she's
managed to do this in addition to her high-powered day job as
the Global Partnership, Collaborations and Creative Brand

Strategy Lead at the Estée Lauder Companies (ELC).

“Some people in their personal life train for triathlons, some
binge watch Netflix. I choose to design clothes,” says the

designer-cum-executive.

DUNCAN

Women have far more responsibility than any other time in
history, going from work to after work meetings, to looking after

the family or pursuing high-demand hobbies in their spare time,

This means many newly-launched fashion brands are by women,

like Ms. Duncan, who want to address the demands of the
modern female. They have a vision, see a white space, and dive

i,

“DUNCAN is for all women but in particular for the ones with
edge, or who aspire to have a bit of edge,” she says. “It’s for the
female who has a demanding day schedule but who is also for

the night and can wear these pieces in both settings.”

The collection’s silhouettes are highly-tailored and structured, in
dark tones with elements and details like feathers, buttons and
studs. This aesthetic has earned the line the title-in-jest of the
brand for goth girls gone corporate because its the epitome of
dark glamour in the world of American fashion known for the

beautiful, ethereal and /or minimal.

Although DUNCAN is hardly the Morticia Addams or Robert
Smith sort of goth, instead, it embodies the aesthetic through its
darker tones coupled with a contemporary take on silhouettes
that feel as though they hail from another eri. Think tailored
sithouettes with nipped waists, pleated midi-length hems, long-
sleeves and flat collars melded with softness, sultriness, and
femininity, It's for the sort of women who are looking for an
alternative, vet appropriate, way to dress day-to-day—a little

naughty with the nice
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Evervthing That Happened On Day 1 Of New York
Fashion Week
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Greetings from New York Fashion Week, where the heels are high, the ambitions are
higher, and the models vaping backstage? Well... let's leave that one alone. Every day,
we'll share an unfiltered take on our favorite runway moments, likely written on the

Notes App in an Uber at 2 am. How's that for authenticity?

DUNCAN

Is it possible to be jealous of a coat? Not jealous of a woman in a coat, but like,
“Gosh, that coat’s really got its shit together. Super cool, still polished. It's like the
fashion version of the grown woman I've never quite become.” No? Just me?
Anyway, at Duncan the coats were insane, along with some dance-worthy dresses
that skimmed nicely between “the girl who's always invited” and “the woman
who's never cared less.” Courtney Love—who’s basically both—wore the label

today in Tribeca, a nice coda for the brand-new brand,

Duncan

Duncen’s Foll / Winter 2020 coat of dreams
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Courtney Love Is Thinking About the Amazon Rain
FForest at Fashion Week

By brock Calye

Last night at the Plaza Hotel, the
worldwide editors of Harper’s Bazaar
celebrated their annual “ICONS by Carine
Roitfeld” party to kick off New York
Fashion Week in a blur of sequins,

celebrity appearances, and Moet

The féte celebrated the magazines
ICONS issue, which featured Celine Dion,
Christy Turlington, Regina King, Kate
Moss, Alek Wek, Shailene Woodley,
Awkwafina, Lakeith Stanfield, and Devon
Aoki this year: a diverse(ish) lineup of
stars for a party consisting mostly of
white people in evening attire, For the

most part, the evening was full of

Courtrey Lowe s 3 DUNCAN cost. lighthearted revelry (with no shoes
thrown at anyone else this year), with
Woodley, asked about her best and worst fashion-week moments, declaring,

*1 just really love life”

But Courtney Love, '90s icon and Hole singer, was thinking about the

environment,

Courtney Love in a DUNCAN coat. Photo: James

Devaney/Getty Images

DUNCAN
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Duncan Darkly
romantic.

222 Designers on Their
Spring/Summer Inspirations

By Andrew Nguyen

SEPTEMBER 6, 2019
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choose Just coe word and one imagr 1 describe their new collectians, grving us a

s that time! To kick off New York Fashion Week, the Cut asked 174 donignen 1o
mood-boand preview of what we'll see on the rumways. This season, ideatity and

self cmpowerment are besig colebeated by designens Ble Kate Spade, Sally LaPviste,
sd No Sesser, whio chase “self - cxpeession.” “power.” and *resilience.”

DUNCAN
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ELLEN VON UNWERTH. PAMELA LOVE
PHOTOGRAPHER JEWELRY DESIGNER
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DUNCAN
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Can Female Designers Save New York Fashion
\Week?
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By definition, Hot Gird Summer shouldn't have imvolved cashmere. Then came
Khaite.

The emerging label nahbed a win last week, when Katle Holmes woare its duost.
colored wool bralette and cardigan while out shopping in Manhattan, Thin, rich,
and bronze-shouldered, Holmes vibrated with the power of *70s Jackie O, and 905
Liv Tyler, Designer Cate Holstetn gained more power of her awn, propelling her
into New York Fashion Week with increased Instagram followers, style editor

fawnings, and an encrgy ripe for Houte Giel Fall

DUNCAN

Said quality can also be found at Duncan, the 6-month-old line from Estée Lauder
executive Michelle Duncan. “We get our tartans from actual Scottish mills because
we want it to be sustainable, and to support a local economy, and to last forever,"
the designer says. "It's not supposed to be trendy. It's supposed to fit you like armor.
You wear it because it makes you strong, and strength isn't a one-season thing. It's
forever.”

The mission of longevity threads through other female-led brands at Fashion Week,
including in the designs of Carly Cushnie, Mansur Gavriel, Rosie Assoulin, and
Zero Maria Cornejo, all of whom eschew trend cycles in favor of artisan-made
materials, timeless silhouettes, and color stories so dynamic that they transcend
seasons. As Tracy Reese said of her own newly relaunched collection, “I don’t want
you to buy something from me and then get tired of it. I want you to buy

something from me and have it become a part of you.”
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FASHION BEAUTY CULTURE LIVING RUNWAY SHOPPING VIDEO

Michelle Duncan Is Balancing Her Day Job at Estée
Lauder With a New Project: Her Own Line of Dresses

‘ . LANRRS
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Even on the chilhiest days of New York Fashion Week, it wasn't unusual to sce a
girl n a flowery silk dress, a bohemian maxa skart, or something else breczy and
diaphanous {styled with boots and tights, hopefully). That wanderlust-y look has
transcended runway trends and become the comerstone of many women's
wardrobes—bur it's really not Michelle Duncan's wibe. In fact, her new collection
of dresses is the complete inverse. She describes them as “heavy,” with thick,

out in the world with

substantial fabrics that "make vou feel like you're going
armor,” They're curve-hugging and precisely tailored, with long sleeves, mipped
wassts, and box pleats. There's something a little punk abour the rartan schoolgrd

skirt, while a strict coat mmmed with beads and feathers could easily go black tic.

It all mirrors Duncan'’s own \()l". which is h.l;\;‘ll\ disconnected from whatever's
happening on the runways. She wears exclusively black and whire (with occasional
pops of red, usually in the form of lipstick), collects Alaia, and is rarely without a
flick of liquid eyeliner. She's the first to tell vou she has zero fashion experience

As the global parmerships and creanve strategy lead ar Estée Lauder (overseeing

both Estée Lauder and brands under its umbrella, such as MAC, Bobbi Brown,

Clinique, and La Mer), she says it’s her experience in makeup that informed her
new line, “Beauty and fashion have the same philosophy—you're empowering
women,” she expluned ar Estée Lauder's Fifth Avenue HQ (which might have the
best views in all of Manhattan). “In the past few years, I've been building and

Paote: Courtesy of Dur

butlding what I wanted to do and trving 1o gain the knowledge and expenience

DUNCAN
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A Flock of Cool Girls Celebrated the Launch of
Womenswear Label Duncan

@ WY UAAR AAND)

Michelle Duncan is a very busy woman. Her LinkedIn wall tell you she oversees
global partnerships, brand creanve serategy, and talent ar The Estée Lauder
Compames Inc. But Saturday mght, a seleet few were privy 1o another one of her
ventures. the launch of Duncan. a line of women's ready-to-wear.

To celebrate Duncan’s debut, cool girls Jen Brill and Sarah Hoover gathered a
discerning crowd (Colby Mugrabi, Leigh Lezark, Mark Guiducd, Vanessa Traina,
Care Holstein, and Michael Avedon, 1o name a few) at Mission Chinese for
cocktails, If the restaurant, beloved for its Chinatown quirk and [ive shrooms, was
lacking in well-dressed attendees (it wasn't), the Duncanwearing mannequins that
lined the room added a little something extra. A row of “ladies™ wore neatly

pleated woolen dresses, prim coats embellished with peacockfeather trim, and

plaid Catholicschoolgirl skirts reworked with added lengrhs. “It's for goth girls

who grew up and are taking over the boardrooms,” joked Duncan. Of entering

The playful crored

the fashion realm, the beauty executive noted it wasn’t such a departure: “The

worlds of fashion and beauty are one in the same.”

Ihe cohosts were singang Duncan’s praises, Hoover sported a Toshire printed with

the brand's name in bold lettering, while Brill lauded Duncan for having the

DUNCAN
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These Are The New Kids Of New York Fashion _ _ o _
Week Created by Michelle Duncan, this fledgling line of Blondie-Meets-Babe-Paley clothes

Yawy Moz St yewee ol bvos

debuts with a bash at Mission Chinese hosted by gallerist Sarah Hoover and fashion
campaign director Jen Brill. Downtown dream girls, take note.

The Scene Stylers: DUNCAN

DUNCAN
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